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What do you understand by the term market list difference between consumer market &
industrial market.
IIOTR TG ¥ 3MY T A & 7 SYHIGT IR Td FaTId doiR & 7o iR e DIy |

Explain the various approaches for collection of data in marketing research process.
oo o ufehar 3 (2 sriwsl & WUBY @1 A= SUN™ &I 9SSy |

What is market segmentation? Explain different bases of segmentation. What are the
benefits of market segmentation?

IR TS a1 & 2 9ok &l f3Ria &xe @ a1 oaR &1 8 | 99k fawred & %1 a1
g |

Explain the consumer decision making process for automobile purchase.
e a9 & forg SuMIaar foiae ufosar &1 awemgy |

Explain the concept of product life cycle. How do marketing strategy & marketing mix
change across the PLC stages. Explain.

IS Sia ah DI ADHed DI FASISY | fhA UHR IUE ST Ih & ARV & AR [Juor
Hifer vd fagor fAsor aRafda g & | wwesy |

Explain the product management dicisions (i,e product mix & product line decisions)
using real life examples)
ITE Yeed il (Scarg s vd waR vk @ e Sftae @ SereRvl & "enH | 9y |

What is skimming pricing policy? When is price skimming a good option?
g Bled AT &1 & ? Bie ifd &9 U& el [Aded el & |

What are the different types of pricing policies explain. How pricing pays an important
role in promotion of products.

qoa ko @1 faft= i @1 2 99y ? e UeR SWe & UAR 9 ed MR te Agayof
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Explain the term promotion. What are the elements of promotion mix?
TaR W& B TSy | TAR s & I a1 § ?



Que.10 What are the several ways to determine advertisement outlays? Explain.
fasmue =@ @1 iR a7 @ foy = R @1 2 ? |9siey |



